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the last word

Having recovered from a particularly busy spell with travel and exhibitions, I’d like to take a break from my usual format this month and
give a few neat products I came across at the show a plug. Why? These days, you have to look really hard to tell the difference between
a signmaking exhibition and something targeted at the digital sector - strip away the digital bits and you have no show at all. 

This month Mark Godden reveals the things that impressed him at …

Digital & Sign? 
Sign & Digital?  No, Sign UK!

So, with industry specific

paraphernalia well and truly in the

shade as digital’s sun rises ever

higher over the horizon, here are

some great products that I think

could save signmakers a lot of

money and time and thus deserve

your further investigation.

I was struck by one stand that was

consistently attracting an audience

who, to a man, would stand and

listen politely to the person

presenting the business case.

However, written all over the faces of

the assembly was “I trust him but 

I don’t believe this.” The stand 

in question belonged to a company

called Ground Plug and its 

product substitutes a very elegantly

engineered plug-like device for who-

knows-how-many cubic metres of

reinforced concrete in sign

foundations – not to mention the

grief associated with procuring,

delivering and pouring it, and then

schlepping away tons of spoil.

I don’t recall ever before having seen

anything genuinely new which is

targeted at making life a lot easier for

sign installers, but although the

Ground Plug doesn’t have the

whoosh factor of a monster printer

or the sizzle of the latest thing in

consumables, it’s much more than

the overgrown wall fixing it closely

resembles. It’s absolutely bristling

with innovations, not least its

purpose, and it’s deserving of your

attention if you need to fix signs or

other structures to ground

foundations.

Ground Plugs can be installed

through a small sized aperture in the

ground and as close to existing

structure as it needs to be. That

means instead of an excavation on

the scale of a Time Team dig, the sign

installer undertakes something more

akin to keyhole surgery. I’ve never

installed a big sign personally, but I

think I’d rather remove a few pieces

of block work paving, than the square

metre plus I’d need to disrupt to put

in conventional foundations. Once

the ground is visible, an experimental

probe is driven into the required

depth. If this makes it unimpeded,

the Plug itself can be hammered in,

using a Kango or a hammer

attachment on a digger. With the

Plug now buried to the required

extent, a nut on the top of it is

cranked, which opens two opposed

shovels on the Plug’s underground

tip. Now all the installer has to do is

bolt his sign or steelwork to the Plug,

or Plugs, and the foundations are

finished. That’s traditionally a two-day

job that’s only finished when the

spoil is dumped and the ground

made good again.

For those who look at the Plug and a

traditional foundation and wonder

how something so small can do the

job of something so big, you have to

believe it does. The Plug is not going

anywhere once it’s installed unless

there’s a massive cone failure of the

ground itself –most unlikely. There

are already thousands of Ground

Plugs supporting massive structures

in Scandinavia, where it was

developed and I hope that the UK

soon starts to contribute to that

number. It’s an innovation that really

deserves to succeed. If you missed it

at Sign and Digital, check it out at

www.groundplug.co.uk.

Another innovation that deserves of

further attention was on the Innova

Solutions stand. Once again, we’re

not talking printers or materials, but

something that would have been all

too easy to walk past, had it not been

for the work of the people on the

stand.

At some point in his life, every career

sign fabricator will work with Dibond

or a similar material and there will be

a need to attach a concealed fixing.

The widely practiced method is to

use a very strong, two pack adhesive

to bond a threaded fastener to the

sheet. Once the adhesive has done

its stuff, the fastener can be bolted to

whatever part of the sign structure it

was designed for and the job’s done.

The presence of the fastener is

always betrayed by a phenomenon

so common as to have a name by

which it’s known – read-through.

Read-through is a visible disruption

to the otherwise smooth and

flawless face of the sheet and it’s

caused by the release of

exothermically generated heat into

the material from within the curing

adhesive. If you’d rather not have

ghostly squiggles and faint

impressions of fasteners marring the

surface of your signs, or customers

pointing accusing fingers and asking

questions, take a look at Innova’s

NovaWeld SignFix 3.

It’s a rather clever variation on super-

strong two pack adhesives but it

manages to do the same job without

getting hot under the fasteners, so-

to-speak. No big exothermic reaction

translates directly to fabricated

signing without the ugly read-

through artefacts that have blighted

them for years. NovaWeld SignFix 3 is

just one of a range of neat adhesive

products Innova Solutions displayed

at the show. They even had a double-

sided adhesive tape capable of

bonding things to traditionally

unviable surfaces, such as brick 

and concrete. Check out the new

product and others at

www.innovasolutionsonline.co.uk

I was also particularly impressed with

the products and service on offer at

the Nationwide Powered Access

Rental stand. This company rents

and offers training on all manner of

toys designed to enable the operator

to work safely at height or to position

him in otherwise inaccessible places.

There’s a lot to be said for engaging

Nationwide rather than locking up

cash in specialised hardware and

there’s also a lot to be said for using

the right tool for the job rather than

relying on jury-rigged ladders and

improvised platforms when working

at height. I don’t recall having seen 

a powered access company at 

a British sign show before, though

they are thick on the ground at

shows in the USA and elsewhere. 

You can find out more from

www.nationwideaccess.co.uk

Normal service will be resumed in

our next issue, with a tale about how

McDonalds manages to have

hunting trophies on the wall and

beer on the menu and yet still

remain very corporate.

Bye ‘til then.





:Anapurna M4f

The new :Anapurna M4f has the same robust design as the original award winning M

model, but has four printheads (C, M, Y, K) instead of the original six (C, M, Y, K, LC, LM)

and is positioned as a rigid printer only with roll-to-roll as an option. The :Anapurna M4f

uses state of the art 14 picolitre printheads and Agfa made UV curable :Anapurna ink

to produce vivid colours, sharp text and fine detail on uncoated rigids at widths of up

to 160 cm (63 inch), all at speeds of up to 15 m2/h giving new business opportunities

and greater flexibility. Plus borderless printing saves time and material.

� Information & Sales

01932 568555
Email us at

info@bpgraphics.co.uk
Visit our website

www.bpgraphics.co.uk

Call us to book your personal demonstration &
discuss your return on investment profile...

High productivity - 15 m2/h
Photo quality - 14 picolitre
4 colours - CMYK
Borderless printing
Rigid printing up to 160cm
Optional roll to roll

Number One

ONLY £44,995

Sublime rigid printing quality, now at 
a price you can not afford to ignore...




